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Primary Logotype

Primary Logotype

The Starry horizontal logo is our primary
logotype. It always appears in Starry

Navy or knocked out in white. ‘ ‘
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Clear space V v v
The logo should always have a generous v v

allowance of clear space on all sides.
Clear space for the horizontal logo is 50%
the height of the mark.

Minimum size

The width of the logotype should be a
minimum of .5in for print and 80px for
digital applications.
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Never
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Separate the triangles from the Minimum print size .5 inch wide.

word mark. Minimum digital size 80 pixels wide.



Secondary Logotype

Secondary Logotype

The vertical logo is used sparingly. On
product, apparel or centered on extremely
vertical applications. It always appears in
Starry Navy or knocked out in white.

Clear space

The logo should always have a generous
allowance of clear space on all sides.
Clear space for the vertical logo is always
33% the height of the triangle mark.

Minimum size

The width of the logotype should be a
minimum of .343in for print applications
and 40px for digital applications.

Never

Separate the triangles from the
word mark.
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Minimum print size .343 inch wide.
Minimum digital size 40 pixels wide.



Partner Don’ts

Logotype Don'ts

To keep things consistent, here are
a few ways our logotype should

never appear.

STARRY

Never separate the word mark from
the triangles.
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Never modify the distance between the word
mark and the triangles. To communicate
clearly, they need to be read together.

Never rotate the logo.
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Never modify the colors of the logo.
It should only ever appear in Starry
Navy or White.
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Never change the proportions of the
word mark to the triangles. Here it is
too large.
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Never use the triangles separately.



Together with Partner Logos

Partner Logos

Alignment

We prefer our partner’s logos to always be
vertically center aligned with the Starry
Logotype.

Size Relationship - Text-based logos
When partner logos are longer and more
text-based, they should be approximately
60% of the height of the Starry mark to

create visual balance.

Size relationship - Logo Marks

When partner logos are shorter in width,
they should be the same height as the
Starry Logotype.

Always consult the partner’s company
guidelines for logo usage, minimum
size, etc.
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Thanks!

Starry, the Starry Logo, and Happy Interneting are
registered trademarks of Starry Inc.

For more information about our brand, feel free to
contact our creative team in New York.

Copy Approvals and Requests Visual Approvals and Requests
Chris Knight Jane Huschka

cknight@starry.com jhuschka@starry.com
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